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Mediterranean Design:
Action-Research on Capodimonte 
Porcelain 
Claudio Gambardella
Università degli Studi della Campania “Luigi Vanvitelli”

Ilaria Masullo
La Sapienza Università di Roma

Keywords
Mediterranean Marketing, Identity, Design, Craftsmanship, Porcelain.

Abstract
The Moroccan poet Mohammed Bennis writes that the Mediterranean “[…] is 
no longer just a historical and geographical entity […] it has turned into an idea, 
aspiring to reconcile its own peculiarities – that is, plurality, variety and diversity. […] 
Mediterranean culture embodied tolerance, dialogue, and open-mindedness. It 
was a song of migration and a shared imagination. It would reconnect what politics 
and economy would divide”. This cultural idea of the Mediterranean, that joins plu-
rality, variety and diversity, can help to ease tension between two cultural territories 
that often lie apart and need reconnection, that is design and craftsmanship. 
The Mediterranean man has become skilled at building bonds, connections, 
bridges. This inclination makes for a gentle, yet deep harmonisation of “different 
worlds’’. There are no miraculous solutions, all we can do is patiently listen and 
understand those that appear as “islands”, kept apart by the sea.
The paper, in its final portion, will describe the educational activities carried out 
both during an Industrial Design Laboratory – in the context of a Bachelor’s De-
gree – and in a few graduation theses where students designed porcelain items 
to be manufactured in Capodimonte, which forms part of the local production ex-
cellence in Campania. Regardless of its outcome(which was, by the way, indeed 
interesting), such an experience falls within the framework of a mediterraneaniza-
tion of design culture, enabling it to build connections where there are none, and 
where separation seems irreconcilable.0
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lo 1. Introduction: Mediterranean Culture, Thinking beyond 

Identity
When the Italian semiologist Giampaolo Fabris wrote his last 
essay (2010), the world was in the middle of the worst global 
financial crisis since 1929: the fall of Lehman Brothers in 2008 
triggered the most dramatic bankruptcy in the history of US 
finance. Fabris, while questioning the idea of “growth”, theo-
rized what he named “post-growth” - as opposed to Latouche’s 
“happy degrowth” (2008): more of a prophecy than a theory, 
he proposed a more manageable approach, albeit requiring 
extensive changes in people’s lifestyle and consumption hab-
its. The core of his theory, still very relevant nowadays, con-
tradicts the misconception – deeply rooted in our society – that 
“more possessions” equals “more wellness”. The beginning of 
the current pandemic highlighted this concept:  lockdown has 
forced us to give up on consuming many goods and services, 
leaving only grocery shopping as an anaesthetic for our con-
sumerism, longing for the return to the freedom (to consume) 
we used to enjoy. The shallow, depressing and moralistic mot-
to “Nothing will ever be the same” has been a recurring, albeit 
hypocritical, mantra accompanying all the critical moments 
during the first two decades of this century; however, it gets 
swept away by the rhetoric of re-opening every time govern-
ments relax their coronavirus restrictions, resulting in huge 
consumeristic fests. Nonetheless, everything will be the same. 
The unexpected and persistent restrictions – despite Covid-19’s 
heavy death toll – have not impacted people’s conscience, but 
rather their assets, trade and industry: the kind of economy 
that the contemporary man always prioritises over intangible – 
and useless – assets, such as art and culture.
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lo It is worth noting that it is a marketing expert mentioning the 

Mediterranean, however paradoxical this may appear. Years 
after Fabris’s book was published, it still provides unusual 
perspectives on this sea and its cultures. Fabris does under-
standably indulge in the typical repertoire of poetic imagery 
commonly associated with this world, mentioning its “bound-
less spaces” and the “briny smell” on a sailboat trip; such is 
the beauty of the Mediterranean Sea, imbued with myths, 
exerting a powerful fascination on educated, sensitive peo-
ple. Fabris’s depiction of the Mediterranean openly evokes 
Franco Cassano’s Southern Thought, the one that arises “[…] 
when one discovers that the borderland is not a place where 
the world ends, but where those who are different come into 
contact, and the relationship game with the other becomes 
difficult and real. Indeed, Southern thought […]”, Cassano 
wrote, “was truly born in the Mediterranean, on the coasts of 
Greece, with the opening of Greek culture toward conflicting 
discourses, to the dissoì logo” (2003, p. 6).

In the final part of his book, Fabris mentions “Mediterranean 
marketing” – a term coined by Antonella Carù, from Bocconi 
University, and Bernard Cova, professor at Kedge Business 
School, in France – as “the dawning of a new civilization”. 
This innovative marketing approach differs from traditional 
marketing since “it posits detachment from hyperconsumer-
ism”, as it suggests “shifting from excess to moderation”, and 
a new era for design, “starting from the production stage, car-
ried out with care and attention to detail, employing ancient 
skills”, “rediscovering tradition and mediating with it” (2010, 
pp. 398–409).
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might help tone down the debate on the Mediterranean itself. 
As the Moroccan poet Mohammed Bennis wrote

[…] it is no longer just a historical and geographical entity [but] 

it has turned into an idea, aspiring to reconcile its own peculiar-

ities – that is, plurality, variety, and diversity. […] Mediterranean 

culture embodied tolerance, dialogue, open-mindedness. It was 

the song of migrations and shared imagination. It would reconnect 

what politics and economy would divide […] the Mediterranean, 

throughout its history […] was constantly open to hospitality and 

sharing. These values made the Mediterranean resemble a house 

comprising multiple buildings. Walking from one building to 

another we end up gathering around the olive tree, emblem of 

sharing and hospitality, singing with both our own kind and the 

others, together. (2009, pp. 420-421)

Therefore, considering the Mediterranean as an idea, made of 
values and qualities, not just of its history, geography, events, 
images, colours, architecture, cities and landscapes, helps 
tone down excessive emphasis and enthusiasm within the 
debate about the Mediterranean and its culture. This idea also 
allows us to detach from the exoticism that often turns places 
and things into objects of desire. Viewing the Mediterranean 
as the lost paradise of a Western cosmogony results in mere 
folklore and provides solutions that are way too obvious. This 
eventually leads to a sort of new, somewhat mannerist - and 
hackneyed - form of eclecticism.
Nonetheless, this is a double-edged sword. Defining the Med-
iterranean as a culture inevitably highlights the contrast with 
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lo whatever is non-Mediterranean; this is the exact opposite of 

what the Mediterranean represents. The reason lies in the 
common association between the concept of culture and that 
of identity, which is responsible for sparking new forms of 
nationalism: celebrating identity, by pointing out how differ-
ent it is from other identities, leads to a stale scenario where 
solid blocks turn into unrelated, disconnected islands.  

In François Jullien’s essay, aptly titled There is no such thing 
as cultural identity, the French philosopher addressed the 
issue and wrote “[…] we cannot speak of identity either - since 
the distinctive feature of culture lies in its ability to change 
and transform – but rather of fruitfulness […]”, or of what he 
calls assets (2018, p. 2). Jullien thus chooses not to speak of 
differences between cultures – since that would imply praising 
their “essence” – but rather of gaps. “[…] difference [which is 
a classifying parameter] is about demarcation, while gap is 
about distance.  This sparks a vibrant tension that results in 
constant, invigorating regeneration. Where there is a gap […] 
the two separate parties face each other […] The distance in 
between them keeps what is separated in tension” (p.32). 
Then, Jullien dwells on the concept of gap, which, in his words, 

[…] does not originate understanding through categorization, but 

rather promotes meditation since it creates tension. Within the “in 

between” space it opens […], a gap produces work since the two 

separate terms, which are kept facing each other by the gap itself, 

never stop questioning each other in the empty space between 

them (p.36). In a book published a few years ago, Giuseppe Lotti 

quotes what Enzo Bianchi, Barbara Spinelli and Umberto Galim-
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lo berti wrote on the issue. Bianchi points out that civilization itself 

– whose cradle is the Mediterranean, at least for Western civiliza-

tion – originates from a “let us move towards each other” rather 

than a “move towards me!”. Which means […] let us make a deal 

and find a common ground, even a minor one. (p. 88) 

Spinelli and Galimberti, in different words, explain how the 
relationship with the other, the stranger, promotes self-aware-
ness and boosts a transformation process. Thus, what Julliens 
calls a distance creates the right conditions to build bridges. 
Cassano himself stated this by writing that the Mediterranean 
man is the one who, thanks to the “intersection of land and 
sea”, has developed the ability to establish connections, con-
tacts, bridges (2003, p. 49). Such a disposition requests con-
stant self-cultivation in order to develop into a full-fledged 
quality and paves the way for a gentle and thorough har-
monization process between different worlds. There are no 
ultimate, thaumaturgic solutions, those that appear as islands 
only need to listen to each other patiently.
Later stage, we will investigate what gaps, distance, and 
bridge building can lead to in the field of design. 

2. A Possible Scenario for Mediterranean Design
In the research project Me.design. Strategie, strumenti e oper-
atività del disegno industriale per valorizzare e potenziare le 
risorse dell’area mediterranea tra locale e globale (Me.Design. 
Strategies, tools and effectiveness of industrial design in en-
hancing and increasing resources in the mediterranean area 
from local to global), co-funded by MIUR (the Italian Minis-
try of Education, University and Research) in 2002-2004 and 
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lo involving seven Italian universities all over the national terri-

tory, it has been clearly highlighted how Mediterranean de-
sign does not represent an entity in itself, but rather a cultural 
background “which [eventually] impacts the shape and life of 
objects” (Lotti, 2015).

It may therefore be said that we are well past that stage of 
industrial design where we could think of it – under the impe-
tus of the Postmodernist counter-reform – as a new design, an 
alternative to Western industrial design, starting from South-
ern Italy and somehow redeeming such a poor (and poorly 
industrialized) land. At the same time, Northern Italy happily 
enjoyed its wealth, celebrated in conventions, articles and 
exhibitions such as the one Enrico Crispolti curated in 1985 
at the Castello Svevo in Bari, aptly entitled L’onda del Sud?, 
with a meaningful question mark. What Crispolti wrote in his 
preface to the exhibition catalogue clearly suggests the atmos-
phere surrounding design culture in those years, marked by 
far-fetched pastiches of unbridled artisanal experimentalism 
and  inaccurate references to art. Writing of the exhibition 
itself, Crispolti mentioned “[…]the widespread success of the 
mixed, playful, revivalistic Postmodernist taste, taking root 
in the South as well” (1985, p. 10) and the “creative ebullience 
of the new southern design” providing “multiple suggestions 
that it is possible and necessary to start rediscussing the new 
design all over again, before, within and beyond Postmod-
ernism” (p. 12). Further into his foreword, Crispolti wisely 
overcomes some overly formalistic approaches and identifies 
a more substantial meaning in this phenomenon by claiming 
that “[the warm response from southern design] highlights 
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lo the necessity and possibility to look back at one’s own moti-

vational sources of behaviour and to one’s own cultural and 
anthropological roots” (p. 13).

Andrea Branzi – who contributed to curating the exhibition, 
along with Dalisi and Mendini – tried to figure out what role 
the South had been playing in art culture since the 1960s, and 
highlighted the intricate relationship with the North: 

[…] the South would stand as an alternative to the North, it would 

find its role and its purpose in this, representing a contrast, a 

different place. Such a purpose, though, could only be fulfilled 

by traveling into the opposing territory, the official North within 

which the South could only rely on its own manufacturing pecu-

liarity and its own characteristic values, still seen as alternatives. 

Nowadays, instead [in the 1980s], we can suggest a different 

reading key of this territory and its culture, no longer based upon 

performance as a criterion, as in the 1960s, nor upon the idea 

of an alternative, as in the 1970s, but rather upon the complete 

autonomy of the South and its ability to stand as a paradigm in the 

modern world. (1985, p. 19)

Nonetheless, the title of Branzi’s paper was Il Sud come model-
lo del mondo? (The South as a paradigm of the world?), ending 
in a question mark. Branzi’s statement marks an essential 
step in Southern culture - in the eyes of those who observe it 
and somehow posit its existence.
This type of design, in its mythical and theoretical notion, is 
what Dalisi would later label as Neapolitan and Branzi himself 
as Latin, as it spread well beyond Southern Italy and reached 
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lo other regions of the Mediterranean area, including emerging 

countries and economies much further to the south and to the 
east; it seemed to lose its close bond with the territory, loos-
ened by the limitless expansion of its geographical borders. 
A mythical Mediterranean, like Maffessoli’s East (2000), not 
placed in a defined area on the planet nor in a specific manu-
facturing context, thus opening up to a new cultural scenario, 
an inspiring and motivating one, beyond all the – still worth-
while – experiments carried out on its shores, mixing up lan-
guages and manufacturing techniques. The “mythical Medi-
terranean” draws power from places, imbued as it is with the 
colours, sounds, tastes, voices of its territories and their an-
thropology. Still, it somehow transcends them and turns into a 
flair, into art, into a hard-earned ability to interact with others 
and build bridges between those who are different. Deterrito-
rializing Mediterranean design means not betraying its places, 
but internalizing them and protecting them from the exotic 
fascination they hold for designers, researchers and artisans 
operating within this context. This notion of Mediterranean 
design is inclusive; it is not about latitude, it is about a specific 
human ability, developed in certain places and times. It does 
not present itself as an alternative, and it does not claim to be 
better than other forms of design; it just wants to find its place 
in design culture, where it can thrive.

3. University Teaching and Enterprises: a Collaboration 
with the Caselli Factory in Capodimonte
In recent years, students in the Industrial Design Laboratory 1 A 
at Vanvitelli University have been requested to design an item 
of university merchandising as a final project for their exam. 
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Figure 1. Luigi Pasquale Barretta, Giovanna Bava, Filomena Nancy Picariello, Sincrasis, two-pronged 
vase, glazed porcelain, Industrial Design Laboratory 1A, Department of Architecture and Industrial 
Design, Vanvitelli University, academic year 2019-2020.
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It was not meant as a mere publicity stunt, carried out through 
globalised and tawdry objects, garments, and fashion accesso-
ries, but rather as a radical reworking, enabling products not 
just to carry a logo but to establish a bond with the territory - 
thus capturing and conveying its traits and features.
It is worth noting that museum shop merchandise design is a 
neglected field, yet interesting for designers and design itself 
as a discipline. Miniature replicas of displayed artworks are 
the most popular merchandise items: countless Dancing Faun 
figurines have been purchased from souvenir stands in Pom-
peii since the archeological site opened its doors to tourism. 
Replicas are a form of forgery, allowed by major arts - paint-
ing, sculpture, but also printmaking – but still imply a decep-
tive message, by smuggling a smaller, though perfect, repro-

Figure 2. Luigi Pasquale Barretta, Giovanna Bava, Filomena Nancy Picariello, Sincrasis, two-pronged 
vase, glazed porcelain, Industrial Design Laboratory 1A, Department of Architecture and Industrial 
Design, Vanvitelli University, academic year 2019-2020, technical 2D drawings.
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somehow fulfil the common longing for public property that 
sometimes results in theft. In addition to replicas, books and 
exhibition catalogues, more affordable merchandise items are 
sold: pencils, magnets, notepads, bookmarks, posters, mugs, 
tote bags, T-shirts, neckties, or more expensive items. 

Items of merchandise, or at least some of them, may also be 
thought of and designed as tangible extensions of the museum 
itself - seen as a place of constant learning - therefore acting 
as catalysts for the development of an experience within the 
museum, an encounter with art. This is not (just) about figu-
rines but rather about everyday objects with strong suggestive 
power. Thus, designers face a way more challenging task, 
which requires them to live an extraordinary experience first-
hand inside the museum before they can inject such a second 
soul into their designs: objects then become things, in the 
words of Remo Bodei, demanding to be more than just used; 
they turn into a bridge between designer and user, a hub for 
both the designer’s and the visitor’s relationship with art, they 
«are nodes in the tightly woven network of coordinates with 
which we structure the world», as Bodei wrote in his The life of 
things, the love of things (2010, p. 40). Further on in the same 
book, he pointed out – referring to Georg Simmel, Ernst Bloch, 
and Martin Heidegger – that “all three philosophers considered 
ordinary objects such as a bowl, a vase or a jug as a crossroads 
of relationships that do not reduce an object to its necessary 
material substance, not to the basic conceptual framework that 
defines it” (p. 43). From this perspective, the process of design-
ing such products belongs to the sphere of art since it is en-
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lo riched of yet another dimension, not a merely practical one nor 
that of a simple beauty to be served for the audience to taste, in 
the words of Umberto Curi, but rather a symbolic one. Visitors 
who agree to a more demanding task than just purchasing an 
item of museum merchandise, possibly a designer one, some-
how escape from a passive state. Once again, it might be useful 
to cite a passage of Bodei’s book, referring to the difference 
between things and objects, which seems to well suit the idea of 
a new merchandising strategy for museums. 

Things lead us, agonistically, to rise above the inconsistency 

and mediocrity into which we would fall if we did not invest in 

them – tacitly reciprocated – thoughts, fantasies, and emotions. 

They are things because we think about them; because we know 

them and we love them in their singularity; because, in contrast to 

objects, we do not claim that we use them only as instruments or 

to cancel out their otherness; and because, as happens in art, we 

remove them from their precarious condition in space and time, 

transforming them into “miniatures of eternity” that contain the 

complete fullness of existence. (p. 116)

The Industrial Design Laboratory 1 A, within the bachelor’s 
degree course in Design and Communication at Vanvitelli 
University, boasts a long-running relationship with manufac-
turing companies for educational purposes, which has prov-
en extremely useful for the training of young designers and, 
occasionally, for job placement. First-year students, coming 
from all different types of high schools, start by facing a first 
methodological-designing stage requiring them to try their 
hand at crafting paper or clay maquettes, from the very first 
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lo classes. By shaping, folding, bending the material, they get to 
know it and experiment with its resistance. Such an approach 
to design, starting from manually moulding the material, 
falls within that overall “ontological reappraisal of perception 
started by Merleau-Ponty […]” (De Leo, 2018, p. 1), and, argu-
ably, within the reappraisal of designers’ craftsmanship; de-
signers cannot help employing materials they know, and not 
only by learning about their chemical, physical, mechanical, 
and technological properties. Concepts are not to be treated 
as renderings, as if they could adjust to any choice of mate-
rial, since concepts are born with their ideal material. Each 
academic year bears new adventures, new materials, new 
manufacturing processes, new relationships between people. 
Over the years, the Laboratory partnered with Be Different (a 
Tuscany-based firm manufacturing Polymass furniture and 
homeware), Arco Arredo (a DuPont  Corian® certified com-
pany), Caracol-AM Advanced Large-Scale Additive Manu-
facturing (a service provider employing a proprietary robotic 
system to print objects and components within ComoNExT, a 
digital innovation hub in Lombardy) and, in the current aca-
demic year, with Vaia (a startup based in Trentino, employ-
ing local timber from trees felled by a storm in 2018). In the 
academic year 2019-2020 students were requested to design 
porcelain items, intended for sale in museum shops across 
Campania and meant to be manufactured in the porcelain fac-
tory hosted inside Istituto di Istruzione Superiore a indirizzo 
raro Caselli-De Sanctis e Real Fabbrica - a vocational school 
in Capodimonte which inherited and patented the Bourbon 
fleur-de-lis, once the logo of the original Capodimonte porce-
lain manufactory. 
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Figure 3. Filippo Caliendo, Nicola Esposito, Sarah Alfinito, Casatiello fruit bowl, glazed porcelain, In-
dustrial Design Laboratory 1A, Department of Architecture and Industrial Design, Vanvitelli University, 
academic year 2019-2020, rendering.

Figure 4. Filippo Caliendo, Nicola Esposito, Sarah Alfinito, clam-shaped seafood pasta bowl, complete 
with compartment for empty shells, glazed porcelain, Industrial Design Laboratory 1A, Department of 
Architecture and Industrial Design, Vanvitelli University, academic year 2019-2020, rendering.
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lo That was indeed an intricate task for first-year students facing 
their very first design challenge, one involving a twofold issue: 
on the one hand, tackling the delicate and demanding relation-
ship between design and such a prestigious manufacturing ex-
cellence as Capodimonte porcelain; on the other hand, dealing 
with the equally delicate balance between design and territory, 
specifically Naples. Although the first example of European 
porcelain was manufactured in Meissen, Saxony (1707-1712) 
– whose paste closely resembled the original Chinese formu-
lation – “If we closely follow the timeline, we will find that the 
first manifestation of applied arts, or design before the term 
was even invented, happened in Capodimonte” (De Fusco & 
Rusciano, 2015, p. 13). The Bourbonic manufactory was estab-
lished in 1743 after three years of chemical experimentation, 
and in 1744 the addition of white clay from Fuscaldo allowed 
switching to soft-paste porcelain in lieu of the typical hard 
paste made in Meissen, employing quartz instead of frit. 

Capodimonte porcelain owes its particular charm to the consist-

ency of its paste: its suppleness makes for fine, delicate detailing; 

during firing, the highly absorbing paste would perfectly blend with 

the glaze, the vitreous layer coating the biscuit, smoothing out any 

roughness or porosity [enhancing the illuminated decoration]. It is 

worth pointing out that the Capodimonte trademark is used exclu-

sively to identify porcelain manufactured in the Real Fabbrica from 

1743 and 1759 […] a short period defining a uniform range of prod-

ucts and their outstanding quality. (Rinaldi, 2004, pp. 110-111)

Then Charles de Bourbon sailed for Spain, and he “had the 
whole manufactory taken aboard, including its artisans and 
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lo five tonnes of paste, and commanded that whatever could not 
be carried on board should be destroyed […]”; Capodimonte 
thus entered a period of decline (Rinaldi, 2004, p.111). Ferdi-
nand I established a new factory (1771), located inside the Roy-
al Palace, initially in Portici and later in Naples; it was a very 
different factory than the one his father Charles had founded, 
since the original chemical formulation of its soft-paste por-
celain remained unknown.  From 1780 to 1799, nonetheless, 
King Ferdinand’s Royal Manufactory experienced a period of 
splendour and established itself as a leader in Europe, thanks 
to its manager Domenico Venuti who contributed “[…] to the 
spread of the sophisticated archaeological style, blended with 
the elegant neoclassical taste that had by then become domi-
nant in all the main courts across the old continent” (Rinaldi, 
2004, p. 111). Venuti gave the factory a modern organization 
and also incorporated an art school into its premises. Under 
his guidance (the factory experienced changing fortunes over 
the following years, until it eventually closed its doors in 1821) 
Capodimonte manufactured its best tableware sets, crockery 
and ornaments, whose shapes, types, enamelling and decora-
tions provided reference models for students’ designs in the 
Industrial Design Laboratory 1 A.

The project also aimed to design narrating objects -that could 
act as educated souvenirs, recalling Naples and its territory. 
How could students achieve such a goal, that would prove 
challenging even for the most experienced designers, espe-
cially when studying Parthenope’s city, with all its clichés? It 
might be helpful to explain how difficult it was for Design and 
Fashion students at Vanvitelli University to tackle the task of 
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lo designing everyday objects and fashion accessories as items of 
university merchandise, drawing inspiration from Campania 
and Naples, its regional capital. Students were requested to fill 
in a moodboard, into which they would randomly insert the 
main tropes revolving around the city of Naples: Pulcinella, 
Totò, horn-shaped amulets, Maradona, Saint Januarius, Edu-
ardo De Filippo, spaghetti, Mount Vesuvius. However, it was 
impossible to employ such images without wondering “what 
does this mean to me?”, “what does this call to my mind?”. 
Another cliché students drew from Neapolitan folklore, name-
ly the communal washing lines in the narrow alleyways of 
the old town, could instead be seen as what it actually is: two 
neighbours sharing a facility, a relationship between people 
who are not bound to each other, neither by blood ties nor by 
friendship, therefore a fine example of solidarity, openness 
and mutual trust. The second step, not any easier than the first, 
involves incorporating this peculiarity into the design, allow-
ing it to take shape and shine through the object.

While developing their designs, students were supervised 
remotely by Valter Luca De Bartolomeis, architect and head-
master of Istituto Caselli. The ongoing pandemic could only 
postpone the prototyping of some of their designs: we will 
be mounting an exhibition over the next months, displaying 
drawings and objects. We selected five pieces for this article. 

Coffee Flower – an homage to flowers, a recurrent motif in Ca-
podimonte porcelain – is a coffee cup that recalls two different 
coloured petals joined together, one with a glossy finish, and 
the other with a matte finish (Fig. 10). 
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Figure 5. Antonio Cicala, Antonio Chianese, Daniele de Lucia, Pasquale Altruda, Partenope vase, glazed 
porcelain, Industrial Design Laboratory 1A, Department of Architecture and Industrial Design, Vanvitel-
li University, academic year 2019-2020, rendering.

Figure 6. Antonio Cicala, Antonio Chianese, Daniele de Lucia, Pasquale Altruda, Partenope vase, glazed 
porcelain, Industrial Design Laboratory 1A, Department of Architecture and Industrial Design, Vanvitel-
li University, academic year 2019-2020, technical 2D drawings.
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Figure 7. Vittoria Carrara, Francesca Cosimo, Maria Gargiulo, Le isole bowl set, glazed porcelain, In-
dustrial Design Laboratory 1A, Department of Architecture and Industrial Design, Vanvitelli University, 
academic year 2019-2020, top view rendering.

Figure 8. Vittoria Carrara, Francesca Cosimo, Maria Gargiulo, Le isole bowl set, glazed porcelain, In-
dustrial Design Laboratory 1A, Department of Architecture and Industrial Design, Vanvitelli University, 
academic year 2019-2020, front view rendering.
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When lifted to sip on the coffee, the cup reveals the bright-
ly hued (or, in some variants, ornate) centre of the matching 
saucer. The Casatiello fruit bowl’s shape, and its very name, 
are meant to pay tribute to the traditional Neapolitan Easter 
bread, which typically features hard-boiled eggs emerging 
from its surface; in lieu of eggs, the authors carved four hol-
lows to accommodate pieces of fruit (Fig. 3). The same team 
also designed a bowl for serving seafood pasta, another sta-
ple of Neapolitan cuisine. Its shape resembles a clamshell, 
and the design features a specific compartment for empty 
shells (Fig. 4). The authors of the curvy, feminine Partenope 
vase drew inspiration from the ancient myth of the mermaid 
who founded Naples: indeed, the shape of its neck resembles 
that of a tail fin (Figs. 5, 6). 

Figure 9. Vittoria Carrara, Francesca Cosimo, Maria Gargiulo, Le isole bowl set, glazed porcelain, In-
dustrial Design Laboratory 1A, Department of Architecture and Industrial Design, Vanvitelli University, 
academic year 2019-2020, technical 2D drawings .
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Only the set of three bowls, called Le isole, pays homage to 
the Campanian landscape: the pieces come in the same shape- 
but different sizes, and their gold piping trickles down to the 
bottom of each bowl in the shape of Ischia, Capri and Procida 
(Figs. 7, 8, 9). Sincrasi is the only piece in this round-up that 
is a nod to superstition, another cliché concerning the hea-
then piety of Neapolitans. A horseshoe – whose apotropaic 
function is recorded in many different folk cultures, not only 
in the Neapolitan one – provides the starting shape that gets 
re-processed from a conceptual point of view and eventually 
morphs into a small two-pronged vase (Figs 1, 2). 

4. Conclusions
Deterritorializing Mediterranean design eradicates the rhetori-
cal celebration of the alleged cultural identities of a certain part 
of the world rather than those of a different one, thus respect-
ing that peculiar ability to build bridges and connect the alien, 
that the Mediterranean man has developed over time. 

Figure 10. Rossella D’Ambrosio, Alessia Borriello, Pia Carcatella, Coffee flower coffee cup with 
matching saucer, glazed porcelain, Industrial Design Laboratory 1A, Department of Architecture and 
Industrial Design, Vanvitelli University, academic year 2019-2020, rendering.
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Being able and willing to interact with others, to somehow 
understand their language, is a skill that applies to all kinds of 
circumstances, not necessarily involving someone from another 
Southern country. You can still meet the other here, perhaps an 
artisan, with their skills, their know-how employing local craft-
ing techniques, materials, decorations, and shapes. We must not 
pursue the much vaunted contamination of styles - only capable 
of superficial hybridization - but rather seek dialogue, which 
generates flows of energy and exchanges, shuffles the cards, 
challenges us with the unpredictable nature of encounters that 
help us grow. Hermann Hesse’s Narcissus and Goldmund well 
represent the encounter between different poles. 

[…] We are not meant to come together, not any more than the sun 

and moon were meant to come together, or sea and land. We are 

sun and moon, dear friend; we are sea and land. It is not our pur-

pose to become each other; it is to recognize each other, to learn 

to see the other and honor him for what he is: each the other’s 

opposite and complement. (1977, p.99)

It is about reaching out towards each other, yet never merg-
ing completely, it is like leaven for the dough of growth, with 
clearly defined roles, with equal dignity, different duties, and 
responsibilities. Through the relationship between design and 
handicraft – the one we experimented with in our university 
course, revolving around items of museum merchandise to be 
crafted in Capodimonte porcelain – a new, non-mixed Medi-
terranean design culture assimilates the territory not only as 
a geographical and anthropological entity, but as a spiritual 
opportunity, as a place inhabited by the Other. 
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This opens up new strategic and political prospects of en-
hancing territories themselves, within the framework of a 
global network. On the subject of design, Eleonora Fiorani 
wrote: 

The challenge is to combine product culture and local culture, 

which is even more important in a field that is directly related to 

the quality of life, tightly interweaving the spheres of collective 

and individual, of everyday and holiday, of public and private, 

places of the self and places of encounter, work, interaction, en-

tertainment. Where product culture and local culture meet, inno-

vation, technology, science, design combine with the poetry of 

materials, shapes, colours, lights as the overarching, archetypical 

value of every emotion, ratifying the birth and rise of contem-

porary culture, a call to action for dwellers, manufacturers and 

designers. (n.d., §2)

Merging into “the patterns of interrelation between local and 
global which connect territories and their communities” (Fio-
rani, 2010) paves the way for what Ezio Manzini called “cos-
mopolitan localism”, regarding places not as isolated entities, 
but as nodes in short-range and long-range networks, gener-
ating and regenerating the local socioeconomic fabric. This 
takes us back to considering the Mediterranean as a place of 
communication, a network of relationships, a “[…] social and 
cultural space in the first place, but also fertile ground for 
the development of new forms of interrelationship” (Zuccolo, 
2015, p.1).
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She is an Italian graphic designer. In 2015 she graduated in Design for Innovation at University of Campania “Luigi Vanvi-
telli”. In 2020 she obtained a Ph.D. degree in Architecture, City and Design - Design Sciences at University IUAV of Venice 
with the dissertation “Kono - Analysis and design of a digital archive of visual communication”. Main focus of her line of 
research are data visualization, digital design and digital archive - knowledge acquired during her academic path. 
Since may 2020 she has a research grant entitled “Scientific Design for Medical Research”, with tutor Carla Langella, 
at the University of Campania “Luigi Vanvitelli” - Department of Architecture and Industrial Design (DADI). At the same 
Department, she is Teacher Assistant of the course “Visual identity for Cultural landscapes” held by Daniela Piscitelli.
roberta.angari@unicampania.it

Margherita Ascari
PhD Student in Architecture and Design Cultures at the University of Bologna. She graduated at the University of Bologna 
in Product Design in 2018 and obtained a master’s degree in Service Design at the University of Bologna in 2020, 
discussing a thesis about the role of data visualization in participatory processes and in the communication of urban 
transformations. Her main research topics are related to the use of data visualization as a tool for the democratization of 
the processes of co-production of services for the city.
margherita.ascari2@unibo.it

Spyros Bofylatos  
He holds a doctorate in theory of Design from the Department of Products and System Design Engineering of the Univer-
sity of the Aegean. His research sprawls around Design for sustainability, craft, service design and social innovation. His 
work is based on creating meaningful dialogue between the theoretical framework and the sociotechnical propositional 
artifacts that embody different questions in a Research through Design approach. Applying introspective and auto-eth-
nographic methods to this process he aims to challenge the dominant modernist epistemology of design. At the very core 
of this process lies the notion that we live in transitional times and fostering the discourse that leads to networks of artifacts 
that embody alternative systems of values is necessary to move away from today’s unsustainable society. 
bofy@aegean.gr

Marco Bozzola
Associate professor in design at the Department of Architecture and Design of Politecnico di Torino, where he teaches 
Concept Design and Design for Cultural Heritage at the bachelor degree in Design and Communication. 
His research fields are design for crafts and territory, design for cultural heritage and packaging design. Research areas 
that develop through the exploration of the relationships between local artisan production and design in the Piedmont 
Region and find applicative feedback in research activities and design actions. 
marco.bozzola@polito.it

Burcu Akdağ Çağlar
PhD candidate in Design Studies in the Izmir University of Economics. She did her master’s in Middle East Technical 
University in the Biotechnology Department. She is a biochemist. She had her company about biomaterials and worked for 
three years as R&D in the Republic of Turkey Ministry of Energy and Natural Resources. 
She has been working in Izmir Institute of Technology as a lecturer for three years. After biotechnology and chemistry 
fields, she tries to shift her career into design. Her research interests are biodesign and biomaterials.
burcuakdag@iyte.edu.tr

Irene Caputo
Systemic designer particularly keen on relationships between cultures, and enhancement of territorial identities. She is 
currently a PhD candidate at the Department of Architecture and Design of Politecnico di Torino, with a research project 
on the improvement of cultural heritage and cultural accessibility, with the aim of highlighting new approaches in defining 
the relationships between design, cultural heritage and communities. 
irene.caputo@polito.it
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She holds a degree in Product and Systems Design Engineering from the University of the Aegean, majoring in Service 
Design. Since 2020, she has been a PhD candidate in the Department, studying issues related to the emergence of 
sustainable futures through design. 
Using participatory action research she aims to explore the ways in which tacit knowledge can emerge, be understood and 
leveraged to better design relational services for sustainable futures. This exploration will pivot on the ways of knowing 
that emerge from the process of design, craft and co-creation as well as on the indigenous practices at the local level. 
Her research aims to enable the emergence of a new design epistemology, based on concepts like post-humanism as well 
as on feminist and indigenous theoretical frameworks. This will be accomplished with small groups of people, within which 
co-creation will occur, following processes of participatory design.
hcharoupia@aegean.gr

Sara Coscarelli
PHD Fellow Professor at EINA, Centre Universitari de Disseny i Art de Barcelona, at the UAB, since 2011. She is doctorate 
in Humanities (2023), at UPF, and Graduate in Interior Design (2004) at EINA. She combines teaching in Space Design 
Bachelor at EINA with and researching. She coordinates the Master in Space Design and also she has her own studio 
of space design Sara Coscarelli Creación de Espacios (2008). Her researches are related with Interior Domestic in the 
Mediterranean context. She is developing consequences of the Mediterranean Critical Regionalism concept. 
She has published in many international conference. Moreover, she is an Interior Designer with own studio.
scoscarelli@eina.cat

Antonio de Feo
PhD student in Design Science at Università Iuav di Venezia, designer and photographer. He investigates how the culture 
of the project can become a tool for reading and social innovation. After graduating in Industrial Design at the Polytechnic 
University of Bari with a thesis that combines territory, handicraft, design and industry, patented by the Polytechnic, he 
moves to Venice where he continues his studies at the Iuav University, graduating in product and visual design with a 
thesis on photography for design. In September 2020 he becomes a research fellow at the Iuav of Venice. 
In his research he intends to analyze representational and transformative technologies as tools to communicate and 
market a product or a service. In addition, he studies to understand how photography could become a means of analysis 
and study for design, becoming historical memory of ancient craft values and material knowledge. 
adefeo@iuav.it

Claudia De Giorgi
Architect and Full Professor of Design at Politecnico di Torino, she is a researcher in the field of the culture of materials 
for innovative design, technologies and production processes, investigating the sensory and sustainable dimension in a 
human-centred approach to design, which pays attention to people real needs: functional, relational and perceptive.
The work is carried out in close connection to the regional manufacturing sectors as part of a complex system of relationships 
which aims to disseminate innovation, develop new technological paradigms and new, more sustainable production scenarios. 
Scientific Director of MATto, innovative materials archive open to Piedmont SMEs, since 2018 she is Vice Rector for 
Quality, Welfare and Equal Opportunities at the Politecnico di Torino. 
claudia.degiorgi@polito.it

Elena Formia
Associate Professor in Design at the Department of Architecture of the Alma Mater Studiorum - Università di Bologna, 
where she is Director of First Cycle Degree in Industrial Design and of the Second Cycle Degree in Advanced Design. 
She is member of the Advanced Design Unit. Her main research topics are advanced design and future-focused process-
es, design education and the relationship between design sciences and humanistic knowledge. 
She wrote articles both in international conferences and journals, such as “Strategic Design Research Journal”, “Design and 
Culture”, “Journal of Design History”, “MD Journal”, “DIID. Disegno Industriale Industrial Design”, “The Design Journal”.
elena.formia@unibo.it
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Architect and designer, Full Professor of Industrial Design at the Architecture and Industrial Design Department of 
Campania University “Luigi Vanvitelli”. He is also affiliate professor (invited) at the School of Design of East China Normal 
University in Shanghai, the Faculty of Architecture and Design of Özyeğin University in Istanbul and the Department of 
Architecture of Istanbul Gelişim University. 
One of his main lines of research concerns the valorization of that design dialoguing with craftsmanship, strongly 
anchored to territories of the country, and capable of supporting the Made in Italy development, that is what he names 
“Handmade in Italy.  About this, he is the national coordinator of the ADI Thematic Commission “Handmade in Italy,” which 
he founded in 2017. Since 2020 he is Scientific Committee member of SYMBOLA Foundation for Italian Qualities.
claudio.gambardella@unicampania.it

Valentina Gianfrate
Researcher in Service Design and lecturer at the Advanced Design Master’s Degree Course. Her fields of expertise are: 
advanced design approach to support urban transformations through multi-stakeholders collaboration, co-design of 
urban accessibility, design for preparedness. 
She is involved in the development of International projects and in educational cross-city programs about design for 
responsible innovation.
valentina.gianfrate@unibo.it

Aybeniz Gökmen 
Research assistant at Karabük University Industrial Design Department and also a Ph.D. student at Gazi University 
Industrial Design Department. Her research interests are focuses on Cultural Studies, Making Culture and Post-industrial 
Production. For the PhD research she is more focused on democratic design platforms on cultural interaction basis. 
In her current work she and her co-worker argues the current socio-cultural transformation in Anatolian Dowry Culture in 
the context of reinvention of tradition.
aybenizgokmen@karabuk.edu.tr

Necla İlknur Sevinç Gökmen 
PhD candidate in Design Studies at Izmir University of Economics, İzmir, Turkey. She completed her undergraduate and 
graduate education in Industrial Design Program at Istanbul Technical University. Currently, she is teaching design cours-
es at Istanbul Medipol University. Her research interests are circular design, craft, and design for social innovation.
nisevinc@medipol.edu.tr

Gabriele Goretti
Associate professor at Jiangnan University in Wuxi (China) where is leading the Brand Future UX Design lab and teaching 
Design management and Design Methodologies and Principles courses. Contract Professor at ESSCA Business School/
Shanghai where is teaching Design Innovation for Luxury Market. 
From 2007 to 2017 lecturer fellow and then post-doc researcher at DIDA Department of University of Florence, where he 
led several joint research labs in between Academia and advanced craftsmanship SMES. Professor in Fashion Design 
and Product Design at undergraduate program in Design of University of Florence. PhD in Industrial design, Environment 
and History, his professional profile is focusing on relationships between design strategies and advanced manufacturing 
processes. Academic coordinator at Fashion Design department of IED-Istituto Europeo di Design in Florence from 2014 
to 2018. From March 2018 to December 2019, Associate Researcher at Nanjing University/School of Art.
8202001218@jiangnan.edu.cn

Yasemin Kutlay
She is an interior and spatial designer, a design researcher and PhD candidate. She studied Interior Architecture and 
Environmental Design at the Izmir University of Economics. Additionally, she carried out one of her internships in Chiba 
University, Japan together with Prof. Kaname Yanagisawa Lab. with a JASSO scholarship. After, she got her MSc. degree 
from Politecnico di Milano in Interior and Spatial Design where she worked as an intern design researcher at PoliMi Desis 
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rs Lab. Currently, she is living and working in İzmir and continuing her studies in neuroaesthetic interiors for wellbeing, and 

AI technology in design.  
yasemin.albayrak@ieu.edu.tr

Carla Langella
Architect, Associate Professor of Industrial Design at the Department of Architecture and Industrial Design, University of 
Campania “Luigi Vanvitelli”. 
She teaches Bio-innovation Design and Design for Scientific Visualization in the Master’s Degree Course Design for 
Innovation and Industrial Design Laboratory 3 in the Three-year Degree Course of Design and Communication. In the field 
of experimental design research, she investigates the opportunities to build hybrid paths that involve advanced scientific 
contributions in the design project to bring contemporary science closer to people’s lives. 
Since 2006 she founded and coordinates the Hybrid Design Lab (www.hybriddesignlab.org), the design laboratory 
dedicated to mutual relations between design and science with particular attention to the experimentation of biomimicry 
in design and the integration of designers in the development processes of new materials to which the specific Designer 
in lab project is dedicated.
carla.langella@unicampania.it

Sonia Chikh M’hamed
Associate Professor of Strategy and International Management at ESSCA School of Management in Shanghai. She is also 
in charge of the research coordination of Shanghai Campus. Prior to her current position, she worked at Renmin University 
of China as an Associate Professor in Management Control, where she has received the Teaching Excellence Award in 
2016. Dr Chikh M’hamed obtained her PhD in Management Sciences from the University of Angers in 2012, an MBA in 
Audit & Financial Control and a degree of Master Research from the IAE Lyon and EM Lyon Business School. 
Since 2009 Dr Chikh Mhamed has held several teaching positions in various universities and business schools in France, 
Italy and China and conducted consultancy in strategy and international business. Her areas of research focus on collec-
tive strategies, business models and innovation as well as sustainability, in particular in Europe and Asia. In 2020, she has 
received a fellowship on the European Green Deal of Konrad-Adenauer-Stiftung in Berlin.
sonia.chikh@essca.fr

Ilaria Masullo
Architect, freelancer, graduated from Sapienza University of Rome, in 2017, with a dissertation on architectural and 
ladscape design. Worked at an architecture firm first, and then at an engineering firm. 
Has collaborated on multiple research projects in the field of design, mostly books and exhibitions. Currently member of 
the editorial board of the annual magazine “Southern Identity”. 
ilaria.masullo@uniroma1.it

Lorela Mehmeti 
PhD Student in Architecture and Design Cultures at the University of Bologna. Her current work focuses on the analysis of 
scientific production and critical analyses of design cultures. Her experience on the field working with the civil society in 
the Balkan area gave her the chance to engage in the project development sector, namely grant-writing for projects and 
fundraising. These activities have paved her way towards the analysis of project design and new co-design methodologies 
for strategic inclusion, through culture and creativity as tools for increasing community resilience.
lorela.mehmeti2@unibo.it

Vasiliki Nikolakopoulou
She holds a bachelor’s degree in Mathematics (2012) from the National and Kapodistrian University of Athens, and a 
master’s degree from the Department of Design Engineering of the University of the Aegean (2015). 
She is currently doing her PhD at the same department (2018), focusing on UX evaluation methods in interactive systems 
related to cultural heritage. She is also a research fellow and member of the Heritage Management e-Society (HERMeS) NGO. 
She has been a Marie Curie Early Stage Researcher (2016) in Cyprus and Austria at an Initial Training Network (ITN) dedi-
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rs cated to digital cultural heritage. The multidisciplinarity of the field she engaged in, emerged numerous research interests 

covering areas from HCI, participatory and conceptual design, interaction design, and heritage management.
v.nikolakopoulou@aegean.gr 

Gabriele Pontillo
He is an Italian product designer. In 2015 he graduated in Design for Innovation at the University of Campania “Luigi 
Vanvitelli”. In 2019 he obtained a Doctoral Research Fellowship in Environment, Design and Innovation at the University of 
Campania “Luigi Vanvitelli”. 
Main focus of his line of research are parametric design, medical design, and advanced manufacturing – knowledge 
acquired during his academic path.The Ph.D. course with industrial characterization has allowed him to carry out and 
consolidate his research activity, as well as at his university, also at the Escuela Técnica Superior de Ingeniería y Diseño 
Industrial (Universidad Politécnica de Madrid, Spain) and a company from Campania, based in Gricignano di Aversa, to 
design a system of innovative orthopaedic devices through parametric design.
gabriele.pontillo@unicampania.it

Laura Succini
Architect with experience in strategic design for development of project that links territory, manufacturing and creativity. 
She is Phd student at University of Bologna, her main research topics are design and collaborative approach within territo-
ries and design for responsible innovation. 
Since 2018 she is a member of the Advanced Design Unit, the design research group of the Department of Architecture – 
University of Bologna.
laura.succini@unibo.it

Yasmin Mosad Hashem Sherif
She is an industrial designer, and in 2017 she awarded Bachelor’s degree in industrial design from the faculty of Applied 
Arts, Banha University – Egypt.  After graduating university with highest honors, she worked at the same faculty as a 
Teaching Assistant in industrial design department. 
Currently she is working on her Master’s degree with topic “Transition Design as an Approach to Products Design under 
Crises and Societal challenges” to take advantage of the transition design in the face of the changes produced by crises 
and societal challenges to completely reshape life patterns for creating a more sustainable desirable future for all.  
yasminsherif2021@gmail.com

Elena Vai
PhD in Advanced Design, she is coordinator of the Research Centre for the Interaction with the Cultural and Creative 
Industries at the University of Bologna. Since 1995 she has operated as event designer, curator, mediator and producer of 
cultural and editorial projects on the topic of Cultural and Creative Industries. 
Since 2014 she teaches and works in the Advanced Design Unit of the University of Bologna. 
elena.vai@unibo.it

Paris Xyntarianos-Tsiropinas
PhD candidate in the Department of Product and Systems Design Engineering of the University of the Aegean. He has 
graduated from the undergraduate program of the same department (2013) and holds a master’s degree from the school 
ELISAVA - Barcelona School of Design and Engineering (2015), in the field of illustration and comics. 
He is occupied with street art and mainly with large-scale murals. He’s worked individually and with his team, Really? Team, in 
various parts of Greece. 
He also works as a designer, illustrator, street artist and musician. His interests include photography, production and direction 
of audiovisual works, writing and acting. His research interests revolve around Design, Art and Creation, focusing on the 
design processes that precede, are subject to and follow the creation of works of Street Art, and how they are qualitatively 
and quantitatively related to Design, in terms of productivity, quality, performance and user experience.
parisxt@aegean.gr

mailto:yasminsherif2021@gmail.com


3
3

5

PAD   Pages on Arts and Design   #21

A
b

o
u

t t
h

e
 A

u
th

o
rs Osama Youssef

Currently he is professor of industrial design at the Faculty of Applied Arts, Helwan University. The academic history extends 
gradually, starting from a teaching assistant to a professor. During those periods, he taught at many public and private uni-
versities, which have departments of industrial design and product design. He published more than twenty research papers 
in refereed scientific journals and local and international conferences, supervised many master’s and Ph.D. theses, and par-
ticipated in the discussion and judgment committees for scientific theses. He received the award for the best master’s thesis 
at Helwan University, as well as the medal of the Faculty of Applied Arts. Patent design for a white cane model for the blind. 
Held several workshops for designing and prototyping in addition to many participations in the field of industry, especially the 
manufacture of handmade models, as well as community service and volunteer work for people with special needs.  
drosamayousefm@gmail.com

Michele Zannoni
Associate Professor of Industrial design. He is a member of the Advanced Design Unit at the University of Bologna – 
Department of Architecture. His publications include articles and books which explore the intersection of interaction 
processes and visual and product design. 
His scientific research is concerned about digital and physical products and interaction design. In his professional activi-
ty, he collaborated on several projects of user interfaces and interactive systems.
michele.zannoni@unibo.it

Fatma Nur Gökdeniz Zeynali
Research assistant at Karabük University and PhD student at Gazi University Industrial Design Department. She has 
studied Industrial Design and before working as a Design Researcher she had some experience as Industrial Designer for 
the Automotive Sector. Her research interests are focuses on User Experience Design and Models for future concepts. 
For the PhD research she is more focused on Interaction Centered Models of User Experience on future products such 
as electric cars. In her current work she and her co-worker argues the current socio-cultural transformation in Anatolian 
Dowry Culture in the context of reinvention of tradition.  
fnurgokdeniz@karabuk.edu.tr
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so AIAP CDPG, the Graphic Design Documentation 
Centre. Working to collect, catalogue, archive, 
enhance and promote any documents related 
to graphic design and visual communication. 
These documents (originals as well as layouts 
of projects, books, posters, prints, catalogues, 
correspondence, photographs) help to rewrite 
the history of graphic design in Italy and to 
support research and educational activities, as 
it is the CDGP’s intention to make these 
documents widely available.

AIAP
via A. Ponchielli, 3 
Milano
aiap.it – @Aiap_ita

A HEART 
BEATS 
WITHIN 
AIAP.
FIND IT OUT.
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